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Abstract : -

Revolutionized information & communication many changes in the areas of
business including the business environment of banks & especially in services, which
saw the developments & financial innovations & banking in response to the rapid
developments witnessed by this environment & expansion in the use of channels of
Electronic Banking Marketing banking products as banks began to exercise
financial services industry with quality & strategic value To retain customers &
increase the chances of selling banking services & enhance reputation, reduce costs,
increase profits, market share & improve the performance of banking, which in
turn  reflected positively on the quality of banking service.

This study is of great importance to commercial banks Iraqi (government —
privet ) due to the importance of marketing Electronic banking to provide quality
service with the necessity of activating the activities of marketing banking and the
trend towards the use of electronic channels & to harness the mechanisms &
especially the Internet, both in payment & settlement of electronic or completion of
Banking operations down to the marketing of banking services to reach to achieve
customer satisfaction & the satisfaction of desires& upgrading the quality of
banking services in the Iraqi banking sector
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A3 Ga, Bl s e, einll, e einll (1)

. 240 U=, 2004, Lasd) | s A€, " Gasall e aad HES " culd | lS (19

, 2006 , & aSuy! ) Amalad) Hlall " 4 i) o ull Al sl el e A sSIY) CBllaall ) A0Sl ol M e ol Ll (1)
160 u=

51 0=, 2004, ol , gsils pall aala 5l " A 315 Casbadll s 801" )35, oaal) | paidl) 2o e sl (V)

.18 U=, 2003,00,Y), il Ji s 1" @il 55100 b jealaall ALtV " Jasing 335 35 e (18)
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Electronic Checks —:4.i <Y dlg<uall — dayfyl) 4udl)

A (gAY dall o ) (AU) g e RSN daadly adal) Jilag anl o dig Sy dgSial) s
e Lagd ais) e Cilias Y Ly A desiall ¢f e Rt 485l desiall gy R
Lap cAyig ) aal) cillas alady padidy (i) gy Jilush e Wlaldy Lalss o5 4
Ay Y Blanl Al ga pp st ¥ il Lt dssial) G

Goomill Al BV DA e 558 ) il palladll e s i o (S
= B N g SN 8yl

aflal) (o A8 il pilal) anal Auajdl) i) ald) o Satiuall Leadd) o qulhl) Gadis -1
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(19)Donald .R. Fraser :” Commercial Banking the Management of Risk “, U.S.A ,2008,P(474).
(20) European Central Bank :” Report on Electronic Money “, Germany , 2005 ,P(8).

42 Ga, Gl saae s des o ()
(22) Elias Awa: "E-Commerce from Vision To Full Ment”,Person Prentice-Hill, New Jersey, 2002, PP(12-15).
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Ay 43l aany ) ellgional) o) J s
Ldpadl dpadll claiiall apali o Al Gl gauliy g 5 dijlad) Lall) sab) -4
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i dgatl ) L) Gijlaal) dlli dala aud
@l lSally A (8 Wde LB Aag dalad) s GilGN o Ldglaiy claglaal) ol Mggm =5
24/ 7 N og ddlpall Galsad) o quliilly Cipaall
C AN e ehiad ol A Adpaal) cilerilly ciladial) jlad (alisd) -6
Ji Ldpaal) claiid)l el cljie sha¥ dad opSlgiual g 5N ad) Gl i ~7
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Al A clai)y claghall A sad sl 4plaal dijlaal) e ESH o (Turner) gy @il
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el gl Groudll jualic Jiai WS G (A Aagedl) guiall palic oF , SML aal) (g
laddl) Liag dale cilasdl) dagh e e Y ) 3, L Lo lial) bl clillaia ga el il
ALz aig Aoy, o abaiy) BLED B Lgimaa) aiis Adpaal) cilasdll ok e Lo ddlally 4l
(bobandle (L) G pShiial) Cigail) Aadd) (g (o2l Bygudl madall palis ) Afigud palic 4333
PN (Lhpaal) clandll by o) yiall) AisSe dpabes) pualic dapu gl
g A i) e Adpaal) @laddl) agaii b gAY Apaal) Gigadl) Ladilind GlSy
aa aedi Y il Al Adaal) claadll Bgudl) gl jalie o dadly clalsad) 481 85 day
Gagedl) ATl Ghy lgidoa ool Gl leag Abgsl¥) Adpad) clatiall daghy duagad
gl gaiall Julail Wy ellgiuall 5iran dard of 28 mile of ALl dad apli Ciagy g
e e L iy opalic Gm L Aalud)y Aaliad) bl Adalal) cillally cijing o)) cilaadll
- A AslY) 4 uaal) cilatially cilasdl)
. Adyaal) cileddd) Aaghite @ G Giaal)
—: pailadl) —agedall — ddpaal) Lardl) : Yl
Sila Jpai agd g Crpdall GRY e BAY) agial) aa dpardl) cilolically cilasid) g b dsaa] cunyfys
o aalus Ll pUD) ) o ogai Wl g cidigill haang Maa¥) sl @l G loja Abag

(*® Colin Turner: oP. cit, P(25).
(" Philip Kotler & Richard.A ;" Marketing Professional Service “, Jornal of Marketing ,1999,P(72).
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Canliay aaT dale dals gl cdpadd Gunliag aat e Al 48) audi ) Lgud A0alS)) 38 als
;A gdaga

08 2 Jiatiy Aulady) il ol addiad A Ly sl o 310 Ll Laluadl dasid) iy
POy il ) Cilide £ ludl o §ydlual) 5080 <) g L)

0585 G AT Cigh ) Cighe Lgadly o)) oSy dadia gl glaf ol BaLiS o' LSl dasdd) (Kotler) Gy
Y o) Labe daly Lol basiy sy o4 of Al Ao @il Yy Intangible —Gugale i pulad JSi
S A4Sl Sl g ) 51 ) ek gl Sas Cpacly (upale b geide " Aedd) o) rax®?) " iy

Ll W oAU A Adal) A dwgalal) @ cailgadl 1) Taliiad daludl 4jee daddl) Cijps sy
L28) Logalal) cuilgad) dba Lgale s

el Gujlaly cijlaal) gasis Y (Bank Services —ddjad)l clasdll) of G laa gilid
b () b ae 3lsh Jasal) 134y, ibll Aasdd) Gpatie ABe g ciladdd) Gl adlia o aaiad Lgalidl
ety Al Augalall & adladl (e dogana Bt AN daadd) Al Ll Ldyaal) dasdd) iy s
(B il Al Alal) clalal) £ lud) ciagy Cipuaal)

On Asgana b alsl) adidl ¢ gadaall ) clleal) (a Ao gana A Adpaal) Aasdd) B AT juatyg
Ladlal) Lgiad VA (e ) 0B e ASpaall ((AdSal) ,8) dugalall s (Aidad)) dugalall yualial)

(25) Peter J. Paul & D. James: “Marketing Management knowledge & Skills”, Mc. Graw-Hill, U.S.A. 2000,
P(182).
2802 ¢1989, < &Il | Juddl b & gt | " AlaBY) A jaall 2 s2lie "t s | e (2)
(27) Philip Kotler :” Marketing Management”, Prentice Hill, 10™ ed, New Jersey, 2000, P(428).
135-1300= ¢2002 <2 Y1, sl s p3all Gl sl dusmsa ¢ "Jae W) (3 o shaal) L gl 585" 2y | 30l )
ABUa , (il sas "o ) G suill Lialall J o) ™ Lol Saa (29)
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Sl Al M) A Al gl Aaidle Apagilicd LSS by ay bl Gl o b ulis)
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LS Al Ladd daadl) mile Ol plsw Pkl 13 gding CVlipaall ¢sail) 6¥s dap M23 Cisa
i) A4 s gl (ATM,PO.S)

27 — 26 U=, 2001 , Gk sl A5l s " 4a ;Y1 A el o jlaall Leasi i) 4 jadd) Cilaadll 535 (ol " ali | Sae (3°)
2702 2003 ¢Biad ¢ il Lia 1l 1 eila slaall Lyl Aldus i al ) a5 "laadll 3y susi e alaa ™ 1 ) | ally (3F)
31602 <2003 ¢ 5,8l (uadi (pe A ¢ Slat) il 5 amliall sl " nn 5 jee | ol L ()

430, Gl iae, " el Gl ek, 3 ()
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(**) Philip Kotler & G. Armstrong : oP, cit, P(266)
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(*®) Philip. Kotler : oP, cit. P(152).
816 U= 2001 e saadl Ay yall A8Laallcida gl 2 Ll L ¢ A ¢ 3al ¢ "llaall 55100 " ani | paiage (P7)
353 = 2001 , e ¢b_alal dasls "y gusil) s sdlia " 30aTs ol e, s Y1 ()
198 = 2007 ¢ clas il Gl 1 " A peadl) dasal) 5353 Aal e ": Guan 20, ol (B)

(40 ) Parasuraman.A , Berry.L & Zeithaml,V :” AConceptual Model of Service Quality&its Implications for
Future Researsh “,Journal of Marketing,Vol(49),1989,PP(41-50).
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(42)Noori. H & Russell. R :” Production & Operations Management “, McGraw- Hil.New York.1995.p(169)
LAT2 Ga, Gl rme 1 o) el (B
250 a , Gl siean 1 G5 ALs s, O ()
(45) Bascom,Wilbert :” Bank Management & Supervision in Developing Financial Markets”, Macmillan Press
LTD,London,1997 ,p(3)
(46) Domingo.R.T :"Reengineerin Bank Service”,1995,
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